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To be issued: 20 February 2011

PROSTATE MARKSMEN COMPLETE ATLANTIC ROW IN SUPPORT OF THE PROSTATE CANCER CHARITY

A team of four ex-Royal Marines are celebrating today after completing their Atlantic row challenge over the weekend, raising a phenomenal £120,000 for The Prostate Cancer Charity. 

On 14th December, the four-man boat, named HM&S Twiggy, departed the Canary Islands for Barbados. 65 days, 2604 miles and 2,880 boiled sweets later, the team arrived in Port St. Charles, Barbados. Braving difficult mid-Atlantic weather conditions and pushing their bodies to physical limits was relatively easy compared to the sorts of things they saw in their years in the Royal Marines. 

The Prostate Marksmen - consisting of Graham Witham, Ken Maynard, Jason Howard-Ady and Aldo Diana - far exceeded their £75,000 fundraising target for the charity by hosting a range of fundraising activities, including three rowathons in London, Southampton and Bournemouth, and selling £5,000 worth of raffle tickets. M&S employees also contributed by raising over £60,000 towards the total in just three weeks.

Crew captain and Marks & Spencer employee, Graham Witham commented: “It’s been a challenging but incredible journey and it wouldn’t have been possible without the overwhelming support of friends, family and sponsors. The amount of money we’ve been able to fundraise is a testament to that.”

Owen Sharp, Chief Executive of The Prostate Cancer Charity, said: “We are truly grateful for the Prostate Marksmen’s efforts in this impressive challenge in support of The Prostate Cancer Charity. Their Herculean endeavour exemplifies the superb spirit in which M&S employees have taken this partnership to their hearts and made it such a success. This is a clear sign of their ongoing support, dedication and commitment to helping us fight prostate cancer.”

Marc Bolland, Chief Executive of M&S, commented: “It goes without saying that the accomplishment Graham and his crewmates have achieved is truly exceptional. Not only have they crossed an ocean to raise awareness of the important work that The Prostate Cancer Charity does, but also they have been an inspiration for all of us at M&S.”

Supporters can go to www.prostatemarksmen.com to make a donation.
-Ends-
For more information on The Prostate Cancer Charity, please contact:
Ellie Brooke		Senior Media and PR Officer			020 8222 7669
Kate Cowling		Media and PR Officer				020 8222 7645
Email: Ellie.Brooke@prostate-cancer.org.uk / Kate.Cowling@prostate-cancer.org.uk 	
Out of hours contact: 0798 432 5001

For more information on M&S, please contact:
Christopher Kang		M&S Corporate Press Office			020 8718 1967


Notes to Editors
· M&S, its employees and customers have donated over £1m to The Prostate Cancer Charity over the last five years, supporting the Charity’s flagship campaigns such as Prostate Cancer Awareness Month and Movember. 

About the team
· Graham Witham is 44 lives in Hertfordshire with wife Nicola, has 2 grown up children and is the boat’s ‘Mr Fix It’.
· Ken Maynard is 43 lives in Yeovil, Somerset and has 4 children. He is a builder by trade and the nominated skipper for the trip as he is the most practical of the four.
· Jason Howard-Ady is 47 and lives in Weybridge, Surrey. He has no children. He is in the telecommunications sector and is the communications expert on the boat.
· Aldo Diana is 48 and lives in Edenbridge, Kent. He has no children and is a London fireman. Along with Ken, he is attempting this trip for the second time and is the boat joker.

Interesting facts
· On average the Prostate Marksmen will do 15 strokes per minute so 900 strokes per hour, 21,600 per day. If they do it in 45 days they will do 972,000 strokes for the entire journey.
· They will be eating 7000 calories a day and on average expect to lose between 1 and 2 stone each person depending on starting body weight.
· They have 2880 boiled sweets on board, 1,000 biscuits and 300 chocolate bars and the entire food content in kilograms weighs about 330 kgs!
 
About Marks & Spencer - Plan A
Plan A is Marks & Spencer’s eco and ethical programme which aims to make M&S the world’s most sustainable major retailer by 2015. Launched in 2007 and extended in March 2010, it takes a holistic approach to sustainability focusing on involving customers, involving all areas of the business and tackling issues such as climate change, waste, raw materials, health and being a fair partner.

M&S Energy 
M&S Energy is a partnership between M&S and Scottish and Southern Energy (SSE) that supplies electricity and gas to domestic customers and rewards them with M&S store vouchers for helping the environment by reducing their energy usage. Customers will also receive M&S vouchers on signing-up and on anniversaries in recognition of their loyalty. M&S Energy is sold exclusively through M&S stores and at www.mandsenergy.com 

About The Prostate Cancer Charity
Prostate cancer is the most common cancer diagnosed in men in the UK. Every year in the UK 37,000 men are diagnosed with prostate cancer. One man dies every hour of prostate cancer in the UK. African Caribbean men are three times more likely to develop prostate cancer than white men. The Prostate Cancer Charity is striving for a world where lives are no longer limited by prostate cancer. The Charity is fighting prostate cancer on every front - through research, support, information and campaigning.
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